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Public Relations Award Application 


Email completed application to: tcostello@wisconsinffaalumni.org.
Entries submitted must be emailed by November 1st.
Items included in this application must have occurred between August 1, 2024 and July 31, 2025
	FFA Alumni Chapter  
	     


	Mailing Address 
	     


	City  
	     
	State 
	  
	Zip 
	     


	Contact Name 
	     
	Phone 
	     


	Contacts Email 
	     



Ranking:  Gold______   Silver_____ Bronze ______          
100 - 86 = Gold, 85-70 = Silver, 69 - Below = Bronze

1. List & Describe 5 platforms/media outlets that you used to inform/promote your FFA Alumni & FFA chapter in your community.  (Examples – Newsletters, Newspaper articles, Website, Television, Radio, Facebook, Instagram, Email, YouTube, Snapchat, etc.)  (5 points each – 25 points total)
1.       
2.       
3.       
4.       
5.       
2. How do you utilize these public relations activities to advocate for FFA and Agriculture Education?      (15 points)
     
3. Select your top two sources and answer the following questions about them. 
Activity A:  (25 points)       
1. Who is your target audience and what is the purpose of using this source?       
2. How do you monitor how effective this source is?       
3. How often do you publish or post using this media source?       
Activity B:  (25 points)       
1. Who is your target audience and what is the purpose of using this source?       
2. How do you monitor how effective this source is?      
3. How often do you publish or post using this media source?       
4.  Please provide a supplemental material item for each Activity A & B.  Attach in one of the following formats: Screen Shots, PDF or JPG. These are the only supplemental materials that will be reviewed. No Hardcopies due to electronic submission.  (5 points each – 10 points total)
FACTORS CONSIDERED IN EVALUATION:
	a.  Achieves FFA Mission/Tells the Story/Relevance

	b.  Educates Audience Regarding FFA Alumni/Advocates

	c.  Content Organization/Detail

	d.  Interest/Appeal/Engagement

	e.  Overall Effect

	1. Spelling, Punctuation & Grammar

	2. Use of Graphics

	3. No Technical Issues, ie/ Working Links, etc.


Signature _____________________________________________
Date _______________________ 
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